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BREAKING THE PLASTIC 
HABIT PANEL DEBATE 
FROM CONVERSATION 
COMES ACTION 
Hosted by Canary Wharf Group and Sponsored by Cranswick PLC

Held on World Environment Day, the panel debate marked the launch by Canary Wharf Group of its 
campaign 'Breaking the Plastic Habit'. The 12-month programme is designed to eliminate single-use plastic 
across Canary Wharf and will pilot new technologies, innovations and behavioural change.

An assessment of the types of single-use plastic in evidence across the Canary Wharf estate has been 
published already in the report 'How Do You Solve a Problem like Plastic? Lessons from a Micro-City'.

In a unique position as a micro-city, Canary Wharf Group recognises, however, that it cannot tackle this issue 
alone. 'Breaking the Plastic Habit' therefore strives to harness the power of collaboration across stakeholder 
groups to test new ideas and drive market-based change for greater impact. 

Conversation as a Catalyst for Change

The big question addressed was how all parties 
might work together to bring about the change that 
is both necessary and desirable to break the plastic 
habit, starting right now.

Participants were asked to share their thoughts and 
agree responses to the following prompts:

1. What common barrier(s) do you face in 
eliminating single-use plastics? 

2. How can Canary Wharf, as a micro-city help 
you break some of those barriers? 

3. What collective action and/or commitment 
have you agreed to take forward from today?

The aim of the event by Canary Wharf Group and sponsored by Cranswick, was to start a conversation 
that might act as a catalyst for on-going and open collaboration around a common problem and a  
shared agenda.
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THE ATTENDEES
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EDUCATE 
SIMPLIFY 

&
COLLABORATE

As a stated aim for the day, COLLABORATION was not surprisingly referenced throughout the debate 
- championed not only in the sense of multiple stakeholders actively working together in practice, but 
also achieving a strategic and coherent shared vision for plastics, in policy and principle.

Facilitating this collaboration demands clarity and consistency in communication. Accordingly, two 
other recurring themes concerned the need for EDUCATION and the drive for SIMPLIFICATION.

For event outputs to prove more than just rhetoric, there was a determination amongst participants 
that commitments should necessarily address a fourth, underlying theme, too: the issue of COST.
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Education

There was a broad consensus that society in 
general lacks the necessary understanding at 
present to effectively break the plastics habit – 
not just in terms of appreciating the impact of 
waste disposal, but also the positive benefits of 
plastic and packaging, plus the bigger social, 
environmental and economic picture. The 
public struggles and frequently fails to know 
the right thing to do.

Acceptance of personal responsibility remains 
an issue and it was argued that significant 
portions of society do not care about recycling 
or plastic waste and are unlikely to alter their 
ways unless faced with consequences for  
non-compliance and especially littering.

1

WHAT COMMON 
BARRIERS DO YOU 
FACE IN ELIMINATING 
SINGLE-USE PLASTICS?

Simplification

Fundamentally, customers need simple answers 
– is it recyclable, yes, or no? At present, however, 
lack of alignment amongst local authorities’ 
collection criteria makes household recycling 
unnecessarily complicated. The current picture 
is one of confusion.

The waste industry itself is also wrestling 
with both the confused disposal behaviours 
of consumers and vagaries of local collection 
regimes. It is crying out for a coordinated, 
standardised approach.

Collaboration

We could all achieve more if we collaborate 
and if consumers hear the same message 
consistently from several different sources. 
However, there is often a disconnect (perceived 
or real) between government targets, business 
goals and consumer aspirations. 

Whilst simplification is desirable, however, 
over-simplification is not. The law of unintended 
consequences applies to potential for rising 
food waste, as a result of packaging cuts,  
for instance.

Collaboration around consistent quality of 
material not just quantity, is also needed 
to develop domestic revenue streams for 
recyclables, negating the need for imported 
material.

Cost

Getting waste collection right starts with 
balancing the cost-benefit equation. This is not 
only about what costs might be, but who is 
going to pay them - with consumers not keen 
to pick up the tab.

Commercialising solutions also calls for some 
security in terms of the longer-term economics 
of the problem, with fiscal instruments from 
Government such as deposit-return schemes 
and a plastic bag tax in the mix, alongside 
incentives for investment and lending 
institutions to offer favourable terms.

"We need to make the supply chain better. We 
need to make it easier for the people down 

stream to deal with the plastics."

Jim Brisby
Group Commercial Director, Cranswick Group
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2

HOW CAN  
CANARY WHARF, AS  
A MICRO-CITY HELP 
YOU BREAK SOME OF 
THOSE BARRIERS?

Education

There are numerous double-whammy wins to 
be had across the Estate. Re-fill stations, for 
instance, could help raise awareness of benefits 
of re-use, as well as boosting recycling volumes.
On the tenant side, communicating stories of all 
levels of success through a range of case studies 
and site visits would help with knowledge-share 
and creating effective learnings.

Simplification

As a micro-city, Canary Wharf has scope for 
Estate-wide initiatives to simplify all stages 
of the process from clearer colour-coding of 
recycling, to trialling streamlining of polymers.

Collaboration

As a multi-tenant Estate, Canary Wharf 
can harness the power of partnerships and 
collaboration for change, with stakeholders 
coming together to lobby government, for 
instance. 

Cost

Aggregation of services can help create 
economies of scale and financial viability, 
whether rolling-out a bottle-deposit scheme, or 
bulk-purchasing of common commodities, like 
coffee beans.

Getting pay-per-use waste-collection 
effectively written into tenant leases was 
flagged as one of the most direct cost-benefit 
mechanisms available.

“We have brought 
people together from 

across industries. What 
this helps with is the 
fertalisation of ideas. 
Lots of different ideas 
and lots of different 

perspectives to tackle 
what is a real world 

problem."
Lugano Kapembwa

Energy & Environment Lead, Canary Wharf Group
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3

WHAT COLLECTIVE 
ACTION AND 
COMMITMENT HAVE 
YOU AGREED TO TAKE 
FORWARD FROM 
TODAY?

Education

Pledges were made across the spectrum, to 
help inform industry and in-house, up and 
down the supply chain, as well as working with 
consumers, local communities, schools and 
colleges.

As well as myth-busting around such issues as 
benefits of compostable and biodegradable 
materials, plus waste-stream contamination, 
commitments were made to lend vocal support 
to campaigns to build consumer responsibility, 
calling for zero-tolerance of littering and 
enforcement measures.

Rather than demonising plastic, the popular 
approach is to help communicate the benefits 
of responsible usage, eliminating unnecessary 
applications, particularly of single-use plastic.

Simplification

Suggestions were to simplify by format (such 
as meat trays), by colour (such as black), as well 
as by lobbying producers to split polymers. The 
argument was made that it is effectively ‘game 
over’ for mixed polymers, as the sector moves 
away from mechanical to chemical recycling.

Participants championed the need for clear 
on-pack calls to action, a simpler set of logos 
that removed the ambiguity and confusion 
for consumers, plus potential use of colour-
coding, or embossed symbols. In short, on-
pack messaging must drive positive decision-
making.

Collaboration

There were pledges and recommendations to 
co-ordinate on innovation, plus support for 
engagement with WRAP on the UK Plastics Pact 
initiative to help drive change throughout the 
entire value chain. Such collaboration could help 
address big-picture issues, such as Government 
leadership, infrastructure development, policy 
and legislative frameworks.

Cost

There was support for exploring opportunities 
to leverage the tax system to drive change, 
as well as endorsements for investment in 
infrastructure for collection facilities at point-
of-use.

As well as removing avoidable plastic from 
packaging, producers, suppliers and retailers 
should look for opportunities to reduce 
plastic usage, including through right-sizing 
packaging. The caveat is though, that parties 
should sense-check all such decisions for 
unintended consequences.

There was also support for a reformed 
Packaging Recovery Notes scheme – with 
funds ring-fenced and cash funnelled back into 
education and recycling to continue driving 
growth in the market. 

“We need these collaborations to help us  
expand the sphere of influence."

Lubna Edwards
Global Sustainability Director, Klöckner Pentaplast
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IN CONCLUSION, THE CALL WAS FOR SOCIETY 
TO RECOGNISE THE VALUE OF PLASTIC AS A 

RESOURCE AND ONE TO BE USED IN THE RIGHT 
WAY FOR THE RIGHT PURPOSE, SO RETAINING 

THRIVING MARKET POTENTIAL FOR RESPONSIBLE 
PROVISION.

 
We’d like to thank you for your participation at the event, if you would like to continue to be involved in the next steps around the key  

outputs of 'EDUCATE, SIMPLIFY & COLLABORATE' then please click here to register your interest or email info@breakingtheplastichabit.co.uk
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https://confirmsubscription.com/h/j/0F6FA4EB6D027324
mailto:info%40breakingtheplastichabit.co.uk?subject=Educate%2C%20Simplify%20and%20Collaborate
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We welcome comments on this  
Canary Wharf Group report.

Written by Veris Strategies.
 

Canary Wharf Group plc
One Canada Square
Canary Wharf
London
E14 5AB

+44 (0) 20 7418 2000
pressoffice@canarywharf.com

canarywharf.com
     @yourcanarywharf


